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MEDIA & MARKETING INDUSTRY

Figure 1. Value and volume comparison by quarter.

Figure 3. Presents the transaction volume by target segment within the Media and Marketing Industry by quarter.

Top Ten Notable Transactions Q1 2012

Figure 2. Lists the top ten transactions for Q1 2012 and calculates their aggregate 
transaction value as a percentage of the Q1 2012 total aggregate transaction value as 
shown in Figure 1. NOTE: Transaction data based on announced date.

Deal Date Target Name Buyer
Value MM 

US$
03/16/12 Astral Media Inc. BCE, Inc. $3,356

02/17/12 TransUnion LLC
Advent International 

Corporation, GS Capital 
Partners

$3,124

03/12/12 Tudou Holdings Limited Youku Inc. $1,100
01/13/12 Summit Entertainment, LLC Lionsgate $700
01/04/12 Eenadu TV IBN18 Broadcast Ltd $399

03/05/12 Amobee, Inc. SingTel $321
03/05/12 Archipelago Learning, Inc. PLATO Learning, Inc. $300

01/12/12 Double Down Interactive
International Gaming 

Technology $200

03/21/12 OMGPOP.com Zynga, Inc. $180

01/13/12 Hanley Wood, LLC

Tennenbaum Capital Partners, 
LLC, Oaktree Capital 

Management, LLC, Strategic 
Value Partners, LLC

N/A

2012 Aggregate Transaction Value $14,955

Top 9 Aggregate Transaction Value $9,680

Top 9 Aggregate Value as a Percentage of All Transactions 65 %

Transac  on volume in the Media and Marke  ng Industry 
improved in Q1 2012, increasing seven percent from Q4 
2011. Meanwhile, transac  on value gained 10 percent, its 
second consecu  ve quarterly increase. There were only 
four transac  ons totaling more than $600 million during the 
quarter, compared to seven such deals in Q1 2011.

BCE’s announced acquisi  on of Astral Media for $3.4 billion, 
the largest acquisi  on in Q1 2012, was also the largest 
transac  on in the Broadcas  ng segment since 2008.

Marke  ng, which saw overall deal ac  vity rise 14 percent, was 
more ac  ve than internet media for the fi rst  me since being 
included in this report. Digital Marke  ng volume rose from 
28 to 47 transac  ons during the fi rst quarter, represen  ng a 
68 percent gain. With 99 transac  ons, M&A in the Internet 
Media segment remained constant.

The Exhibi  ons, Conferences, and Seminar segment saw an 
80 percent increase compared to Q4 2011. The largest deal 
related deal was GCP Capital Partners’ acquisi  on of World 
Trade Group, an interna  onal media business, for $43 million.

Entertainment Content M&A underwent a 46 percent 
increase in the last three months. Lionsgate’s acquisi  on of 
Summit Entertainment for $700 million and Interna  onal 
Gaming Technology’s announced acquisi  on of Double Down 
Interac  ve for $200 million were the segment’s two largest 
transac  ons in the fi rst quarter.
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Founded in 1980, Berkery Noyes is a leading independent 
investment bank serving the information, software, marketing, 
and technology industries. Th e fi rm has initiated, managed, and 

closed more than 475 merger and acquisition transactions for 
privately held and publicly traded companies in the healthcare, 

fi nancial services, education, and entertainment markets.  

Berkery Noyes is unique among investment banking fi rms in 
that we combine independent strategic research and actionable 

intelligence with senior banking expertise. Berkery Noyes 
employs over 40 individuals with deep industry knowledge and 

experience who strive to exceed each clients’ expectations.
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The DNA of M&A

All charts in this report are based on data gathered by Berkery 
Noyes’ research department.  All time period statistics are based 

on the transaction announcement date.

For current intelligence on Mergers and Acquisitions activity 
in the Information Industry please visit our online service at            

www.mandasoft.com

CONTACT US TODAY FOR A CONFIDENTIAL 
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