
Q1 2013 volume in the Media & Marke  ng Industry experienced a slight 
up  ck since Q4 2012, totaling 390 transac  ons. However, volume in 
Q1 2013 was down 13 percent rela  ve to Q1 2012. Financial sponsors 
represented eight percent of volume but 28 percent of value in Q1 2013. 

Aggregate value fell 68 percent during the past quarter, from $25.6 billion 
to $8.2 billion. Eight of the top ten largest acquisi  ons in 2012 occurred 
in either the third or fourth quarters, which contributed to this steep 
quarterly value decrease. When compared to Q1 2012, deal value in Q1 
2013 decreased 30 percent. 

Volume in the B2B Publishing segment increased ten percent between 
Q4 2012 and Q1 2013. The largest transac  on in the B2B segment and 
the overall industry year-to-date was CVC Capital Partners’ $1.5 billion 
acquisi  on of Cerved Group SpA, a corporate informa  on database. Deal 
fl ow in the Consumer Publishing segment, a  er rising 67 percent in Q4 
2012, decreased 13 percent in Q1 2013. One of the largest Consumer 
Publishing transac  ons was NC2 Media’s $62 million acquisi  on of Lonely 
Planet, a travel guide publisher. 

Regarding the industry’s Marke  ng segment, volume rose eight percent 
over the last three months, from 108 to 117 transac  ons. Internet Media  
volume underwent a six percent decline, matching its Q1 2012 level.

M&A within Entertainment Content increased 13 percent in Q1 2013, 
the segment’s third consecu  ve quarterly improvement. The largest deal 
in the Entertainment segment in Q1 2013 was Warner Music Group’s 
acquisi  on of Parlophone Label Group for $767 million. On a similar note, 
one of the highest value transac  ons in the Exhibi  ons, Conferences, 
and Seminars segment was entertainment related. SFX Entertainment 
acquired ID&T, a producer of dance music events, for $102 million.

Figure 3. Presents transaction volume by target segment within the Media and Marketing Industry from Jan. 1, 2012 through March 31, 2013. 
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Figure 1. 2012-2013 value and volume comparison by quarter.

Top Ten Notable Transactions Q1 2013

Figure 2. Lists the top ten transactions for Q1 2013 and calculates their value as a 
percentage of the aggregate value as shown in Figure 1.
 
Note: Transaction data based on announced date. 

Deal Date Target Name Buyer
Value MM 

US$
01/02/13 Cerved Group SpA CVC Capital Partners $1,476
02/07/13 Parlophone Label Group Warner Music Group $767
01/03/13 Current TV, LLC Al Jazeera Satellite Channel $500

02/28/13
18 Television Stations from 

Barrington Broadcasting 
Group

Sinclair Broadcast Group $370

02/05/13 UBM Delta Electra Partners LLP $252

02/18/13
Newspapers in South Africa 
from Independent News & 

Media PLC
Sekunjalo Holdings $225

03/13/13
Outdoor Channel Holdings, 

Inc.
Kroenke Sports & 

Entertainment, LLC
$168

01/21/13 Advertising Unit from CIE América Móvil $132
03/21/13 ID&T SFX Entertainment, Inc. $102

02/25/13
TV Stations in 4 Markets from 

Cox Media Group, Inc.
Sinclair Broadcast Group $95

2013 Aggregate Transaction Value $8,152

Top 10 Aggregate Transaction Value $4,086

Top 10 Aggregate Value as a Percentage of All Transactions 50 %
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Founded in 1980, Berkery Noyes is a leading independent 
investment bank serving the information, software, marketing, 
and technology industries. Th e fi rm has initiated, managed, and 

closed more than 475 merger and acquisition transactions for 
privately held and publicly traded companies in the healthcare, 

fi nancial services, education, and entertainment markets.  

Berkery Noyes is unique among investment banking fi rms in 
that we combine independent strategic research and actionable 

intelligence with senior banking expertise. 

Berkery Noyes Securities LLC assists middle market companies 
with raising growth capital in the debt and equity markets.
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All charts in this report are based on data gathered by Berkery 
Noyes’ research department.  All time period statistics are based 

on the transaction announcement date.

For current intelligence on Mergers and Acquisitions activity 
in the Information Industry please visit our online service at            

www.mandasoft.com
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